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National Academy School cf Fing Arts

The biggest draw

New York: the art and design capital of the world, where

! designers pursue their art and artists hava their designs on

fame, where passion for fashion is always in fashion. To folks

!in these fields, New York is it.

Students at the National Academy Schoot of Fine Arts cer-
tainly concur. Located atong Manhattan’s "Museum Mite,” the
school offers a wide range of programs for peopie of all ages
and skill levels. "We have enough variety for anyone to feel

" comfertable,” said Nancy Little, director of the schoel,

As the name suggests, the school is part of the National
Academy, an honarary association of about 400 leading
artists, many of whom teach here. Not surprisingly, students
flock to the school from across the country and around the
world to study with them. Just ask Eun-nye Yana.

Yang hails from South Kerea, whare she earned a college

- degree in painting, She came to New York, however, to pursue
" a career in dance, but when an injury derailed her plans, she

returned to her original passion: art. Now six years into a part-
time certificate program in sculpture, Yang credits the school

for giving her a second chance at her first love. She also does-
n't think dance and sculpture are all that dissimitar, "My dance

" background helps me understand how to move and pose the

body,” said Yang, who continues to carve out a career niche in
figurative art. "I feel very lucky to have been able to pursue my
passion over the past few years.”

Similar sentiments can be found across the river at Pratt
Institute, which, despite its urban location, features a bucolic
setfting on 26 tree-lined acres. This Brooklyn school boasls a
traditional campuis complete with a scutpture garden displaying

SHEvon have the passion, Mfratt lets you

L

40 maedern mastérpieces. Pratt thus offers a residentizl, colle-
giate atrnosphere with all the advantages inherent in the cily.
[t didn't take long for Larissa Penson to discover this. The

" senior, a fashion design major from Yarmouth, Me., came to

Pratt for its broad curriculum, its outstanding reputation in the
arts and its vibrant campus life. Penson landed a plum intern-

.. shipin New.York with a leading brand of performance athletics
| . apparel. So when she’s not in the classreom, she's designing

" extreme sports gear for foture "X Games” participants, The

“work hard, play hard™ mantra evidently resonates with her.
“Pratt doesn't let you squeak by,” Penson said. "This place
tends to breed workaholics who get pushed to the limit. But
if you have the passion, Pratt lets you gd anywhere you want
with it." H
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Pratt is also distinguished by its sheer
size. [t enrolls about 4,600 undergraduates
and graduate students, and with 200 facul-
ty members at their disposal, Pratt stu-
dents are never at a loss for experiise.
“Part of the Pratt culture is that aur faculty
linger,” said Thomas Schutte, president of

the scheol. "They don't
Anf,wm iple of your work i

simply disappear when
\ " they're done teaching.”
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Schutte noted the suc-
cess of a relatively new
undergraduate major in

ADVERTISEMENT

creative writing. Now in its fifth year, this

highly competitive program embeds creative .

writing in a visual arts context, producing
graduates who find happy homes in advertis-
ing and other artistic industries.

The film network

Of course, ne art form is more visual
than film, the raison d'étre of the New York
Film Academy. The academy occupies
the historic Tammany Hatl building in

Manhattan and features campus locations
across the country and in Europe. Only 14
years old, it's already the world's largest
independent film schoot. .

“All we do is filmmaking,” said
Jerry Sherlock, president and founder
of the academy, "so we can devote our
resources to instruction in film produc-
tion and acting,”

To ensure close interaction between
students and instructors, the academy
limits class size; there are ne large
lectures here, What's more, students are

" Pratt Institute

Kt York Film Academy

' The Amdemy ol Art UI]I‘.’CISlty in Sdll Francrsco p aces emphasis on
visual lltel‘a(l)' whether it be in commerce, industry, or culture. Visual -
language is the conveyor belt that moves information in our world
today. We teach this in che disClplmes of gnplnc design, advertising,
computer arts. & new medla, animation & visual effects, illustracion,
photography, motion plCtlliES & television, and interior architecture &
design. Whether it's a webs;te, brand identification, or special

ects for a film, we teach what_s_ needed today.
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encouraged to meat faculty for one-on-
one consuliations on their work.

The academy’s curriculum features
workshops lasting anywhere from a month
to a year, though typically they run four or
eight weeks. Designed for studenis with (it
tle or no related experience, workshops
concentrate on the elements of visual sto-
rytelling. The goal is for students to write,
direct and edit their own films, and then
te screen them and engage in constructive
discussions and critigues with peers.

“An exampte of your work is your best
résumé,” Sherlock said. “That's why people
come here — to produce work.”

To supplement these workshops, the
academy is instituting a master's dearee
in filmmaking, based in Los Angeles, and
witl introduce 2 bachelor’s degree program
in Mew York next fakl. Graduates of these
programs may follow the well-trodden
! path to Hollywood blazed by
- glumni. Others will direct com-

mercials or music videos, seek
' employment with major stu-
: dios, or even produce inde-
: pendent films, Whatever they
; thoose, graduates remain

530 Third Street

Napa, GA ‘ e
94559 » mindful of one overriding
707-265-6000 i . S .
mat @oxhowschact o : maxim: The Hlm industry is 2
B e bowschoclon

tough business with no guar-
. antees.

; “We can’t teach talent,”

" Sherlock said. "Filramaking at
' hest is a very difficult profes-
sion, but if you do have talent

The Oxbow School Is an
innovative, interdisciplinary
semesler program combining
visual ants with academics,
for high schoal Junters and

senlors nationwide. i ‘ ! :
i E and tenacity, you can rise to
HOW ACCERTING <71 thetop.” |
FALL 2006 & SPRING 2007| i Omar Shakir agrees. The
APPLICATIONS! | Hawthorne, N.J., native is cur-
APPLY ON-LINE AT | rently immaersed in the year-
WWY.OXBOWSCHOOL.ORG !t long filmmaking program and
Oxmow SCHOOL DOES NOT {/ hopes to become a cinematog-

rapher or perhaps a director.

J= "The academy leaches you that
3 there's no golden key,” he said.
1. “You have to work harg, and it
¢ helps to mingle with the right

\ people,”
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Coast to coast

Those who prefer designing
in the sunshine should consider
the Ringling School of Art and
Design in Sarasota, Fla., which
attracts students from 46 states
and 33 foreign countries. While

©‘painting

- drawing
“sculpture

- printmaking -
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Ringling School of Art and Desiga _
Academy of Al University

not on the beach, they're pursuing B.FA.'s in computer anima-
tion, fine arts, graphic and interactive communication, illustra-
tion, interior design, and photography and digital imaging.

As the name implies, the school was founded by the circus
impresario John Ringling, & noted art collector. Now, 75 years
later, the school boasts 49 buildings and is constructing a five-
story, 80,000-square-foot facility that will commingle class-
room space with a dance studio, fitness center and student
union. It'lL atso house career services, providing pleasant sur
roundings when representatives from DreamWarks, Sony
Pictures and Disney come caliking,
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Ringling emphasizes the pursuit of ariistic study within a lib-
eral arts framework. “This school stresses a balance of art train- |
ing with an academic backbone and career mindedness,” said

- Christine Meeker Lange, director of marketing and communica-
tion. "We elso blend the traditional with new and emerging tech-
nologies. As a result, people learn a new visual language.”

Guillerme Careaga came all the way fram Paraguay to learn
this language. The senior will scon complete his degree in com-
puter animation, and hopes to work on feature films before
returning home to teach. "Ringling has exceeded all my expecta-
tions,” he said. "Here you are fn a cemmunity of creative, hard-
working paople who are always pushing themselvas to be better.”

Mariana Escabi Vidal alse left South America — Colombia, to
be exact — to pursue an arts education, though her journey took
her to the West Coast. Vidal enrolled in an M.F.A. program at
Academy of Art University in San Francisco, where she studied
fashion and textite design. Signature programs such as fashion,
acting for television and film, and automotive design are nation-
ally and even internationally renowned. “People at the academy
expect & lot from you,” said Vidal, who now works for a famous
fashion designer in New York City. “If you're serious about what

you want to do and are willing to work really hard, they'll give
you all the tools yau nzed to succeed.”

Fellow graduates have pursued careers as
illustrators, editors, designers, painters,

y:
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printers, phetographers or animators.
Many have taken jobs with nearby stu-
dios such as Disney and Pixar.
Academy students, it seems, are in
high demand. .

“Visual literacy is the tanguage of
business and culture,” said academy
president Elisa Stephens. "A student
leaving this school will be well-versed
in any form of visual language.”

Simon Ungless speaks the visual
language of fashfon. Ungless is director
of graduate fashicn in the academy's
Schoot of Fashion, which features pro-
grams in merchandising, textiles and
knitwear, among other concentrations.
“Many students come in thinking they
know what fashion is,” Ungless said,
"but they quickly learn it's more than
just looking at a magazine.” Ungtess and his col-
leagues are busy creating new programs in
response to student and industry demand. [t's all
about staying on that cutting edge.

“Many aspects of these disciplines literally
change weekly or monthly,” Stephens said. “This

|
. | )
is knowledge that carinot be learned in an outdat-
ed curriculum or a beok printed 18 years ago,”

" Forty-five minutes to the north, high school
juniors and seniors are busy prepping for the rig-
ors of artistic work they'll face in college. Each fall
and spring, 48 students from around the country
gather at the Oxhow School in Napa, Calif, to
study visual arts for 16 weeks. Founded in 1997,
Oxbow offers instruction in painting, sculpture,
printraaking, photography and digital media — all
grounded in disciplines such as English, history
and science,

Oxbow students earn a semester’s worih of
academic credit and position themselves for
admissior to top colleges.

“We give students crifical thinking skills,” said
Stephen Thomas, the school's director. "They
learn to gather information and use it in a creative
way. They also gain a conceptual awareness of
art-making and find their owa voice or eye.”

Experiment, create, express. Discover poten-
tal and develop talent. Then translate these
skills into a career. Students at America’s best
art and design schools live this credo. Care to
join them? i
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N3 : We don’t know what the future Is, - '
but when we find out, (and we will) we will teach it, Since 1929 the
Acadcmy f Arc University in San Francisco has alwa}fs been on the
: ure and tcchno[og)r Teachers who are professnoml
‘working artists help keep us in the lead rather than fg

o h tart school in the country to fully embrace computer

reb design, and the digital arts. Our School of Industrial
=D _lgn is creating autmnoblles, products, furniture and toys
ay that w1[l bccome the classics of tomortow.
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